Session notes: SOCIAL MEDIA MARKETING, Session 2

Facilitator: Elyssa Kroski

· EK, blogs at iLibrarian, uses Twitterfeed which turns the blog into tweets; this can raise readership/traffic of blog dramatically (EK prefers Sitemeter to Google Analysis)

· Twitterfeed can also be used on library home pages for quick and easy updates/postings throughout the day
Discussion of Facebook ads:


-for surveys (not too successful)


-to inform students of extended hours (successful)

-to inform readers of how they can support funding for libraries (successful)

Opposition of Facebook pages for staff - concerns of unregulated content when employees post without review by anyone else.

When library staff first started using Twitter for fact-sharing, marketing depts. were uninterested, now are very nervous when account(s) have hundreds or many hundreds of followers.  Some libraries are now working on formal policies re: social networking by staff.

Is web 2.0 changing marketing & organizational structure?  Before it was top-down & marketing-dept.-controlled, now many people are contributing.

NYPL has many bloggers, at first internal, later public.

EK uses WidgetBox http://www.widgetbox.com to add blog to Facebook page; thousands of widgets available.

One participant asked for a definition of Twitter; it is a microblogging application, answering the question “what are you doing?” in 140 characters or less.

Some people think of Twitter as a mini-RSS feed, or it can function as an RSS feed for people who don’t like RSS feeds, but ideally it is more like a conversation than just a series of announcements.

Ideas:  
· use of one Twitter account with password given to multiple people, multiple departments
· “Tweet-up” as an alternative to “Meet-up”s: real-life or virtual meetings of followers or a subset of followers

While there are similarities between Facebook status updates and Twitter, Twitter is all status updates.

EK uses Ping http://ping.fm/ to update multiple social networks simultaneously; it includes more than 40 social networking sites.

Because not everyone uses the same social networking sites, you do need to sue multiple accounts to reach everyone – check on user settings so you don’t repeatedly spam everyone you know.  Use filters on Twitter to control categories Tweets go to.

Recommended – Mashable  http://mashable.com/  - site on social networking news

EK uses Protopage http://www.protopage.com/ to create fast link lists – she prefers it to iGoogle because it loads quickly.

Another tool – Diggsby http://www.digsby.com/ to consumer and post to multiple social networking sites at once – it requires putting in all your passwords, which some folks don’t care for.

Recommended: using Twittersearch, Google Alerts and delicious to get some kinds of feedback on what you’ve posted (what was popular among readers/followers)
